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IN STORE DISPLAYS ARE MORE
EFFECTIVE THAN PRICE CUTS

29% of Shoppers impulsively buy from unplanned categories

24% of these were influenced by IN STORE DISPLAYS
18% influenced by in Store Demos

17% from Price Promotion

39% of Shoppers have a category in mind, however brands influenced by:

31% of brand decisions were influenced by IN STORE DISPLAYS
28% by price promotion

27% by other forms of consumer promotion

Source: Advertising Age USA (Movember 2008) Survey conducted across more than 6,000 customers
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Invite a Friend/ Colleague?
If you would like to invite a friend to join our monthly mail list, please inform us by return e-mail detailing their email address & organisation.

Disclaimer: If you do NOT wish to receive a monthly e-shot detailing Display Innovation please inform Smurfit Kappa Display by return e-mail.



